
13. What are the rates you charge your subscribers for your other tiers of service? How
many channels are in your other tiers? What are the rates that the cable operator(s) in
your area charge for their other tiers of service? How many of the channels on non-basic
tiers comprise locally-mandated programming (bulletin boards, PEG channels, etc)?

COASTAL

Super Basic
HBO
Cinemax

ADELPHIA

($3.00 Disney & Sci-Fi)
$8.95
$5.95

2 channels

A La Carte Services
Digital Music
HBO
Cinemax
Showtime
The Movie Channel
Playboy
Disney
Two PPV channels

TCl

ALa Carte
Digital Music
HBO
Cinemax
Showtime
Disney
Encore
Two PPV channels

$ 9.95
12.45
11.45
9.45

11.45
11.45 (Also Playboy at hourly rates)
7.50

Movies at $3.95 each.

$ 9.95
10.45
10.00
10.00
9.00
1.75

Movies at $3.99 each.



14. Is any portion of your market served by another non-cable multichannel video
programming distributors? If yest what portion of the market is served by the other
distributor?

SMATV and individually owned dish owners possibly 1 - 5% of market.

15. How vigorous is the competition for programming among multichannel video
programming distributors in your market area?

We believet the cable operator because of volume discounts or vertically integrated
issues are getting better rates for programming than the wireless operator.

In some casest depending on who programming is purchased fromt the SMATV operator
can get better rates than the wireless operator.



WlREL!SS CAlL! QUISTlONNAIRE

OPiRATING SYSTEM ISaUIS

PARTS

Name of Wlre'e.. Cable Operator. Wireless Broadcasting Systems of Melbourne, Inc
d/b/a Coastal Wireless Cable Television

L.oQatlon of Operating Syatem: Melbourne, Florida

1. When did you launch this syattm7 October 1993

2. Had tn. FCC been responSlbl. tor deilY. in launching this syst.m? If 80, please provIde
details.

This system could have been launched up to 2 years earlier,
had it not been for the delays in the FCC licensing process.

Page B-1



3. How many microwave channels are employed on your system? 30

4. How many microwave channels do you anticipate adding? 31

5. If you utilize VHFIUHF antennas at the subscriber's home to deliver local
broadcast signals, how many additional channels are provided to subscribers? 0

6. Do you anticipate using digital compression? If so, what factors will dictate
when you install compression technology? Do you anticipate using a hybrid
analog/digital system either as a transitional vehicle or as a final system design?
If so, please provide details.

We anticipate using a hybrid analog/digital system wherein we provide a low-cost
traditional type package of cable channels delivered via analog and a
supplemental collection of programming and other services via digital.

This approach will continue until digital set-top units are available at greatly
reduced costs.



Competitor:

Franchise Area:

OJ. 001' your sy1tem cQm~_ c:irec:!y with or.e cr mors eacl3 :3'ist=ma? If 30. plSQ$O Dr.t tr.e
name 01 the cabie Syatem(I). iaentify its f1"ancniH ...... it pen.men p.rcentage QI.ed
on nome~. and provide ita eumant d'tannet c:apadty?

Time Warner Cable

Brevard County Florida and all cities
located within the county, including:
Melbourne, Palm Say, Cocoa, Cocoa Beach,
Cape Canaveral, Rockledge, and several
smaller cities and towns.

Penetration percentage (estimated): 70t

Channel capacity: Currently approximately 40.
In the process of uP9rading to 55.

6. ,.,.. idenUty the~. qf your winMM _Ie ayatem salVic. ..... that overlap
with the .,. MtVed by the cabta Opemer<l) in your aM and tn. numtser of hOm..
within the overiap zon.?

approximately 99' (1S0,OOO~homes)

9. In ycur oelinicn. haw lona wilt t8e fer tnill 8YItIm to serve u. compeutlv. aamatiVtI
to -..1 WhtIt i. the~ of your projection?

1-2 years. Access to TNT programming after 1/01/95 due to exclusive
contract.

Development of a whole house aescrambler (addre••able down converter).

Note: ReqUire. the elimination of .e1 mapp1.n.cL r.auiremant...L. __
10. fo4GW many hom. are wItt'Ifn N COV.... atyour~aM'~~

of thOM nom.. do you IntloIpIta you wlH be un"e to MN. due to tM'atn blockaGe,
bulldmp or foU. 'NItnout Ulin;~~?

.".

151,000

Approximately 15' due to foliage and anoth.r 15. due to exclusive
contraots with our competitor and antenna restrictions in subdivisions.



Projections

, ..
l " ~ow many lub.cribe" did you h~. after one year at eoeration? ThI"H years? Five

years7 If you hlVI net eeen ,n operaticn that long, what are ~our prcjecdonl 31 to the
!=,rcentlge of hom'l ~••sed that will suoscribe to your wirti... :Ible systam one year
after IlunCh, th.... years after "unch and ftve yearl aft.r launch? Whll r. the basit fOr
'lour ..tlm.tld tu~.crtb... ~entt!'ltlQn?

Have only been in operation for 7 months as of June 1994

1 yr.
3 yrs. ­
5 'irs •. -

Based upon current level of growth and tuture growth
projection. as the system matures.

1Z. Wl'lat a,.. the ~_ yau ct-large your sueaCllibe,.. for your baie der of Ml'Vlce? Hew m2ny
channe..... In your=..k: p.cKa;.~ \o\Ihac are me l"ItH that the CI&:I'. operate".) in your
arH charge tor be.ic service? Hew many cnll"lnel. de.. tn. cable Qj:lerater o«er tn !'liS
ba.ie p.~.1 Hew many of thOle enlnne. compriu loc:atly.mandated programming
(buUetin coards. peG channels, etc)?

Rasic Rate
l~O. of channels

Coastal

~19.9S **
2[,

Time Warner

$23.50 *
34 (one local ~'oc-a~minry

channel) . .

* Includes: Liteline tier ­
Second tier

TBS, WGN, AMC -

$ 8.91
11 .65

2.96

( $' .50

(5 looal channels called "basic")
(25 additiQnal channel. called
"standard basic" when included
with "basien )

(called "preferred basic" when add­
ed to "standard basic")

ea ala carte)

** Includes a 12 channel "broadcast basic ff available for $5.95



13. IHnat lira the rate. you onarge your lubsscrtbel'l for your other tiers at service? How many
enlnnel••re In your other tiers? What ate the rat•• that the cabl. operatcr(l) in your.r•• ch.rge for their other tiers of service? How many of the chlnnell en non-baaie tiers
comprt.. locauy·mandated programming (bulI.~n bOlrdl, PEG chlnne'l, eto)?

See fi12 above

. '
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14. Is any portlon of your market ••rvad by another non-aable multichannel video
programming dlstrtbutors? If y••, what portion of the mari<et Ie ..rved by tMQ other
distributor?

Two ot~er small franchised operations and several small SMATV
compan~es operate in the area. The combined market share of
these other distributors is estimated to be less than 5%.

15. How v;goroua is the competition tor J:)rogramming among multichannel video programming
diatriblAcrs In your market .r••7

Not an issue.
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WIRELESS CABLE QUESTIONNAIRE

OPERATING SYSTEM ISSUES

PartB

Name ofWireless Cab') 0pentor: Wireless BrpgtipQlting Systems ojSC:h:rw.71JentrJ, Int;;.
d b,a. Pacific West Cable Television.

Location ofOperating System: Sacramento, California

1. When did you launch this system? January 1990

2. Had the FCC been responsible for delays in launching this system? ifso, please
provide details.



3. How many microwave channels are employed on your system? 28

4. How many microwave channels do you anticipate adding? i

S. Ifyou utilize VHFIUHF antennas aT, the subscriber~s home to deliver local broadcast
signals, how many additional channels are provided to subscribers? 4 (VHF)

6. Do you anticipate using digital compression? If so~ what factors will dictate when you
install compre.tsion technology? Do you anticipate using a hybrid analog/digital system
either as a transitional vehicle or as a final system desi&n? If10, please provide details.

We anticipate using a hybrid analog/digital ~st8m wherein we prow. a low-eOlt
tl'tlditional typf packag, ofcabl. chann,ls dfliWI'.d via analog and a supplfmentaJ
collection a/programming and other services via digital

This approach wiJlcontinue until digital set.top units are available at greatly reduc,d
costs.



7. Does your system compete directly with one or more cable systems? If50, please list
the name ofthe cable system(s), identify its franchise area, its penetration percentage
based on home paased, and provide its current channel capacity.

Channel
Sv.stem Owne1'ship Franchise Area Penetration Cqpacity

Sac Cable Scripps-Haward Sacramento 50% 62

Sonic Cable Chris Cohan Family West Sacramento 45% 43

Jones Jones Intercab/e Roseville-East 40% 37

United Cable United Artists (ICI) Davis 55% 46

8. Pleue identifY the percentage ofyour wireless cable system service area that overlap
with the area served by the cable operator(s) in your area and the number ofhomes within
the overlap zone?

lOO'H>, 500,000

9. In your opinion, how Ions will it take for this system to serve as a competitive
alternative to cable? What is the basis ofyour projection?

Within twelve (J2) months our company will be aggresstvely marketing again andraising
OUT penetration percentage.

10. How many homes are within the coverage pattern ofyour system and what
percentaae ofthose homes do you anticipate you will be unable to serve due to terrain
blockage, buildinas or foliaae without using repeaters?

483,000 with a 10% 110 go factor.



11. How many subscribers did you have after one year ofoperation? Three years? Five
years? Ifyou have not been in operation that long, what are your projections as to the
percentage ofhomes pused that will subscribe to your wireless cable system one year
aftel launch, three years after launch and five years after launch? What is the basis for
your estil1V'.t~ ,ur·~ber 'P~netration?

Launched:
Subscribers @

1/1/90
12/31/90
12/31/91
12/31192
12/31/93

12. What are the rates you charge your subscribers for your basic: tier of service? How
many channels are in you buic packale? What are the rates that the cable operator(a) in
your area charge for basic service? How many channels does the cable operator offer in
his basic packase? How many ofthoH channels comprise locally-mandated programming
(bulletin boards, pea channels, me.)?

Rat,s: $19.95 BasiC, includes "I'M Dimly CIJalrMI

Channels in Basic Packap: 24 + 4 VHF - 28 Total

Primary Competitor information: Basic Rat,: $22.70
Channels in Basic: 5S
Channel& ofLocally Mandated Programming: 10

A.pproximately 1S ofour primary competitor's cJra1rMls compris, locally-mandated
programming.



13. What are the rates you charge your subscribers for you other tiers of service? How
many channels are in yOW' other tiers? What are the rates that the cable operator(s) in
your area charge for their other tiers of service? How many ofthe channels on non-basic
tiers comprise locally mandated programming (bulletin boards, PEG channels, etc.)?

We have no othlr liers available. Pay channels are available separately as/allows:

HBO
Cinemax
Showtime

58.00
$6.00
$6.00



14. Is any portion ofyour market served by another non-cable multichannel video
programming distributor? Ifyes, what portion of the market is served by the other
distributor?

15. How vigorous is the competition for programming among multichannel video
programming distributors in your market area?

Not Applicable



i. 'JO

PART B

1.

WIRELESS CABLE QUESnONNAIRE

CA-f W\~...bsp+t~PERATfNGSYSTEM Issues

Name of Wireless Cable Operator: CC\~l C~\ c..e...- c:::f<CP J\~i D1.

Location of Operating System: A-\\ovtn.iJ ~ eO 'iD'l.-L

When did you launch this system? _ ~ vt:~D

2. Had the FCC been responsible for delays in launching this system? If so, please provide
details.
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1"'. U:;,

3. How many microwave channels ar~ employed on your system? ,3,;:l---

4. How many· microwave channels do you anticipate addino? 0

5. If you utilize VHFIUHF antennas at the subscriber's home to deliver l('leal broadcast
signals. how many additional channels are provided to subscribers? .vi 0

6. Do you anticipate using digital compression? If so, what factors will dictate when you
install compression technology? Do you anticipate using a hybrid analog/digital system
either as a transitional vehicle or as a final system design'? If so, please provide details.

Jr-. ~e5
e:>. c.C\t>11"z\ ~ coe>~ 0.V\D ~~\J-L- ac-kt¥l
C· hD
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r. ;U

7. Does your $y~tem compete directly with one or more cable systems? If so, pleas. list the
name of the cable system(s). identify its franchise area, it penetration percentage based
on home passed, and prOVide its current channel capacity?

8. Please identify the percentage oJf your wireless cable system service area that over!ap
with the area served by the cable operator(s) in your area and the number of homes
within the overlap zone?

qO{l)

9. In your opinion, how long will it take for this system to serve as a competitive alternative
to cable? What is the basis of your projection?

10. How many homes arE: within the coverage pattern of your system and what percentage
of those homes do you anticipate you will be unable to serve due to terrain blockage,
buildings or foliage without using repeaters?



~ ; I

l , ~.

11. How many sub.cri~rs did yOll nave after one year of operation? Three years? Five.
years? If you have net been in operation that long, what are your projections as to the
percentage of homes passed that will subscribe to your wireless cable system one year
after launen, three years a"er launch and five years after launch? lNhat is the basis fer
your estimated subscriber penetration?

/+-. et#iL ~ 1('a~ 0+-
UfXla~ -b.Dl,{'( ~Je~s.

12. \Nhat are the rates you charge your subscribers for your basic tier of service? How many
channels are in your basic package? 'Nhat are the rates that the cable operator{s) in your
area charge for basic service? How many channels does the cable operator offer in his
basic package? How many of those channels comprise locally-mandated I)rogramming
(bulletin boards, PEG channels, etc)?
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13. What are the rates you charge your subscribers for your oU1ertiers of service? How many
channels are in your other tiers? What are the rates that the cable operater(s) in your
area charge for tneir other tiers of service? How many of the channels on non·basic tiers
comprise locally·mandated programming (bulletin boards, PEG channels. etc)?
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14. Is ~ny pOrtion of your market served by another non-cable mUlticnannel video
programming distributors? If yes, whet portion of the market is served by the other
distributor?

15. How vigorcus is the competition for programmirlQ among mUltichanr.el video programming
distributors in your marKe~ area?

-k~t\~1 - -0. ~n·\.f\('C\rrt ~~

~€:tS LA V\'(A'\~
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lKP viA J ~ ,.+J VJl1-lVl' J ~ f

CABLE PRICES
9/93 - POST FCC REGS

ST.'\.l.'1DARD SERVICE;
ar~B:I.$ic

Standard uble
STAJ.'\lDARD + BROADCAST BASIC

PREMItJM SE.llVICES:
1n Premium
2nd Premium
3rd Premium
4th PrcmiUDl

SPORTSPLliS:
MSG
SporoChannel

OTHER SERVlCES:
Addressable ccl1vener
Remote hmdheld
R.egular c:oa.verter
Premium additioEl21(s)

PACKAGES:
Stmdud -to 1 Premium
Scmdan'i + 2 Premiwzu­
Sr:aadan1 ... 3 Pr4mnulJs·
St2nl:brd -+- ...p~
ScUldard +- SporaPlus • AddrslHH
St=d:ud + MSG ... AddnIHH

(or SporuC!wltud.)

S6..n
14.57
20.90 .

11.90
10.85
9.15
6.CO

11.90
9.00
9.00

1.7+
.21
.J1
5.00

32.80
~3.63

S2.8Cl
58.SO
n.so
Z'.9Q

• Sp0C"r.sPlus mel AddnIHH U~ FREE with t"WO (2) or m.ore Pr-a:civ.eu
• Ad.cirsIrrH is FR.EE with. ~rsG/Spot'tsChann~iuShow sttUrJ-alonc Otl the

primary oudct.
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~
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Channel' Uneup Card..,( \~~ ~1t.::.ul1\rn
Ar_V o~......? ~~----

"" NewChannels
Cable C..hannel Guide

1 Showtlme(4
2 WXXA-23 (Atlany, ~OX)
3 The Weather CJl.nnei
4 WMHT.l1 (Schenectady, P8S) 0
5 CNN: 24 Hour News
6 WRGB-6 (Sch~tadYI CBS)
7 ESPN: 14 Hour Sports 0
8 Pay p~ VM!W Previews
9 MTV: Music TeIeoJiiion 0
I(J WfEN-l0(A/bany, ABC)
11 USA Netwof1c. '1
12 QVC:H~ Shopping
13 WNYT-13 (Albany, NBC) 0
14 TNT: Turn~ N~ Te\evi!ion (}
15 A&: E; Ms & E.ntertainment '1
16 CNN: Headline News
17 ......1o.. OftkeO
18 E! &ltertainrmnt
19 ~: The Nashvile Netwon n
20 OTB: 0If Track Betting
21 Vitwtr's Choice n
22 \NWOR-9 (New York, INO)
23 WSBK·38 (Boston, INO)

14 WPfX·ll (New York, INO) n
25 Wf8S·17 (Atlanta, INO) n
26 C-SPAN: Government Channel
27 Lifetime Network n
28 WOCD-55 (Amsterdam, lNO)
29 WMHQ·45 (Schtn«t~. PBS)I

TrclVel ChaMeI
30 local OtiglnationlEWTN
31 CN8C: Finandal News
32 vtt-l : Video Hits One n
33 NickelOOegn
34 The F~mily Channel
3S Program Guide
36 The OiKoYery Channel
17 ClMmuO
33 SportsChannel
39 MSG: Madison SqIQRGa~
40 TIle Dbne1~n
41 nc: The le¥f1ing Chan""
42 AMC: American Movie ClaWes
43 SCi-R Channf!l
44 SpomTracker

/

() .5ttftO

Noll:': l1Ic:.~e an: \he nail<lblc ~'hllNIc1ll. The: chDnaela)lOU recdft m;y
YW'f dcpmdiIt& (WI lilt .~Ct''\'ices YO'! ....n oNend.

S9 ~~Rd~ Troy, New York lZ182
lnl'\8lls ($18) 237~t Se~\Ce: ~S18) Z37<374(1 "lUng: (SIS) 237..0156



I

-------- { ~ 'Ic~:/ I MONTHLY RATES

FULL CABLE SERVICE

Basic Reception ~rvi(:e , 8.15

Cable Programming Tier 1 .12.00

f.JtplI'*d Ci.\ble Pmgr.unming .2.70
BBO 11.95

Cinem:\'l 1J.95

MovIe Cllannel.... . J 1.95

Di:'I,,~y CtMllml:l 9.9S

Mlldi~," Sq~ Garden .5.95

Additional Outlet _ .0.00

Standa,d COft"~ .1 ,65

Add~~abk: Convel1t:r _., 3.00

R~motc Coatr('li ..__ ................................................. •IS
Cable Guide , 1.00

Mlrt'<lt' Premium Service _ ..3.00
PfV Movic:'i -- __ .. __ _.3.99

PPV Ellen , V.,

Un ired Hmne In5tall .39.9S

~·wirc:d In~lall _ 24.63

RCl;tmnect "'_" __ .24.6'
Additional Outlet Inh. ImtaU _ 113S

CUo;,(('lfft InlltaJl Hour _ ~ ..34.51S

UJlderground llUbli ~ 9t.M

Chaftac Service With Ttuet : .24.~

Chan~ ~ryU,;e Whhocrt TtUdc 5.00

R£\ocat~ Scrvic:e .24.65

Semce Call (Non-c.atM tdt.led) _ 40.00

Trip CbarBC _ _ _ 2~.6S

VCR fn!dell 24.65
~ .,.riahle taIl.C5 a ,...

F~ PrD.......... PIdlaplKJlldes;
rN~. lJljcn"~ry ...- TIfT ."..1bIc iadi"*,,ly at Sl.l~ -".


